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We provide Technology solutions for marketing making advertising efficacious  - ATL  - BTL - DIGITAL 

OUR SERVICES
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ECOM CONTENT TECHNOLOGY INTEGRATED

POSM & ASSETS

RURAL MARKETING 

TECH SOLUTIONS

DIGITAL 

MARKETING
CONSUMER EXPERIENCES 

WITH ANALYTICS

TECHNOLOGY FOR BTL 

MONITORING

APP DEVELOPMENT
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WHY WE ARE DIFFERENT..!
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Software Tech
Android , Windows

Digital Marketing
Ecomm, Social Media

Advertising
Mudra, O&M, Grey worldwide

Brand   Marketing
Unilever, UTI, Bajaj, 

Design & Fabrication

Trade & Channel Marketing
Retail , Modern trade, GT

Hardware Tech
Electrical & Electronics

Installation & Maintenance

SYNERGIES = SUCESS

VVPL being an unlinear format of 
agency which brings in different 

inhouse function to build Marketing 
Solutions

Mobile Marketing , 
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EXTRA IN US…!

Creative

Account & Media Planning  

Client Servicing

Leveraging Tech

Research based targeting

Unground to online Lever Push

Brand Marketing

Trade & Channel marketing

Hardware & Fabrication Operations
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E COMM  I SMM  I  ORM  I  ANALYTICS I MOBILE I SEO I SEM  DIGITAL MARKETING
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E COMM

DIGITAL MARKETING – Creative   I  Competitor Analysis  I  Price Tracking  I  Uploading  I  Media Planning & Buying
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01 Building regime on Virtual Buying Portals is relatively 
easier and goes a long way in driving consumer 

engagement with Brand. 

Drawing Brand Strategy  from choosing a platform , 
properties within and  integrating each property with 
brand to its optimum Use comes as the first few jobs 

as we partner  our clients

03
Integrating the brand with right property on E 

platforms and drawings creative engagements there 
of is one of Virtual Veda Especially.

04
Well..! While these are hygine and basics to start with 

, we do it differently than others

Brand Stores

A+ Content

Hero Images

Buying & Planning

Integration

05
How creatively and efficaciously one can 

define brand in 3 shots

05
A+ Content plays the voice of the brand 

and is most viewed hence should not 
only have personified Copy but looks too

Virtual Veda Masters the art of advertising on E comm
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OUR CTR’s HITS HAVE REACHED A MARK OF 6.5



A+ Content



WHY …A+ Content ?

12% to 18% Higher Sales

Aids Brand SEO on Amazon 

Glorify product through detailing & images

Build Trust through better product story
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A+ Content Examples
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Hero Images 



Hero Images 
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Interactive / CTA Banners



E comm Banners
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E comm Banners
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E comm Banners
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Brand Story



Brand Story
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Brand Story
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Innovative Brand Stores



Brand Store
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Brand Store
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file:///Z:/Digital/DATA%202017/E-Commerce/Brand%20store/Monsoon_dove_HTML/Index.html

Brand Store
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Brand Store
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SOCIAL MEDIA MARKETING 

SEO I SEM  I Social Media  I  ORM  I  ANALYTICS  I APPS    DIGITAL MARKETING



Social Media Posts
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Social Media Posts
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Social Media Posts
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Social Media Posts
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Social Media Posts
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Social Media Posts

Virtual Veda 3 For Pernod 7.55.41 PM.mp4


SOCIAL MEDIA CAMPAIGN: #PeopleDuringHoli

A fun engagement activity during the festival of Holi, asking fans to tag different 
types of people they come across during Holi.
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SOCIAL MEDIA CAMPAIGN: #PeopleDuringHoli

We reached out to 1Lakh + unique users during the activity

Metrics Numbers V/S Previous Week

Total number of comments 620 5

Increase in Page Likes 5,163 188

Average Post reach 4,96,309 2,961

Average page unique engaged 
users

100,807 61

Average total page impressions 8,81,494 1206

Total number of Tags 136 0
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SOCIAL MEDIA CAMPAIGN: #ThingsMomsSay

IDEA
 To run a Facebook contest & a Twitter hashtag trend with #ThingsMomsSay

enocourging people to share the quirky, witty, annoying, sweet 
#ThingsMomsSay, thus celebrating Motherhood.

Virtual Veda 3 For Pernod 7.55.41 PM.mp4


SOCIAL MEDIA CAMPAIGN: #ThingsMomsSay

We generated buzz with teasers….
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SOCIAL MEDIA CAMPAIGN: #ThingsMomsSay

Announced the contest on Facebook along with a Twitter trend
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SOCIAL MEDIA CAMPAIGN: #ThingsMomsSay

We received amazing entries on Twitter

Virtual Veda 3 For Pernod 7.55.41 PM.mp4


SOCIAL MEDIA CAMPAIGN: #ThingsMomsSay

And mind boggling numbers…

• Increase in no of followers: 96
• Increase in tweet impressions: 889%
• Increase in mentions: 1,325%
• Increase in profile visits: 175%
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SOCIAL MEDIA CAMPAIGN: #ThingsMomsSay

21K Organic impressions, 279 Retweets and 943 Replies
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INFLUCENCER MARKETING 



LOKI X ASHISH CHANCHLANI

OURWORK

• We Collaborated WithAshishChanchlani ForThe Show LaunchLokiOn Disney+Hotstar

• TomHiddlestonAndAshish’sLive WasTrendingOn YoutubeAnd Received 2.5 Mn Views



LOKI X MASHUP

OURWORK



LOKI X MEMES

OURWORK



LOKI X TAMILINFLUENCERS

OURWORK



NICKELODEON

OURWORK

• Our Objective WasToGet UsersToVote ForThe KidsChoiceAwardsAcross Categories

• We Collaborated With Mom And Kid Influencers ToVisitThe VootApp And Vote ForTheir 

Favourite Nominees



NYKAA MAN

OURWORK

• Celebrated WellnessWeek Wherein Influencers Created Content On Mental & Physical 

Fitness,SexualAwareness,Etc

• InfluencersWere Given HampersAcross Products ForWhich They Created Content



An Un’Linear Digital Marketing Agency
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