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An Un’Linear Digital Marketing Agency
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OUR SERVICES

We provide Technology solutions for marketing making advertising efficacious - ATL - BTL- DIGITAL

DIGITAL
MARKETING

CONSUMER EXPERIENCES TECHNOLOGY FOR BTL
WITH ANALYTICS MONITORING

ECOM CONTENT TECHNOLOGY INTEGRATED RURAL MARKETING APP DEVELOPMENT

POSM & ASSETS TECH SOLUTIONS
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WHY WE ARE DIFFERENT..!

Mobile Marketing,

Brand Marketing ‘ .
Unilever, UTI, Bajaj, @ v

Advertising
Mudra, O&M, Grey worldwide

Hardware Tech
Electrical & Electronics

Trade & Channel Marketing
Retail , Modern trade, GT

SYNERGIES = SUCESS

VVPL being an unlinear format of
.. . agency which brings in different
Digital Marketing ‘ ‘ inhouse function to build Marketing \/ Design & Fabrication

Ecomm, Social Media .
Solutions

B 2
Software Tech Installation & Maintenance
Android , Windows
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EXTRAIN US...!

Creative

Account & Media Planning

Client Servicing

Trade & Channel marketing

Hardware & Fabrication Operations

Leveraging Tech

Unground to online Lever Push

Research based targeting
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DIGITAL MARKETING ECOMM |ISMM | ORM | ANALYTICS | MOBILE | SEO | SEM
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DIGITAL MARKETING - Creative | Competitor Analysis | Price Tracking | Uploading | Media Planning & Buying



Virtual Veda Masters the art of advertising on E comm

O 1 Building regime on Virtual Buying Portals is relatively
easier and goes a long way in driving consumer

engagement with Brand.
898 Brand Stores

Drawing Brand Strategy from choosing a platform,
properties within and integrating each property with -y
brand to its optimum Use comes as the first few jobs

as we partner our clients How creatively and efficaciously one can

define brand in 3 shots 05

03 Integrating the brand with right property on E
platforms and drawings creative engagements there

. _ ) Integration
of is one of Virtual Veda Especially.

A+ Content plays the voice of the brand
and is most viewed hence should not 05
only have personified Copy but looks too

04 Well..!I While these are hygine and basics to start with
, we do it differently than others

- Hero Images

e
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—— OUR CTR’s HITS HAVE REACHED A MARK OF 6.5




A+ Content



WHY ...A+ Content ?

o 12% to 18% Higher Sales

e Aids Brand SEO on Amazon

o Glorify product through detailing & images

e Build Trust through better product story



Virtual Veda 3 For Pernod 7.55.41 PM.mp4

A+ Content Examples

PRESENTING
HI-RES CRYSTAL RADIANCE

.
-
| LAKME 2
e RTTO T

AKME

MATTE LOOK | MOISTURIZED LOOK
DAY CREME LIGHT CREME

Reveals radiant skin with
micro-crystals and skin
lightening vitamins

Activated with
Vita-Resorcinol™ to diminish
skin darkening pigments

Suitable and efficacious
through all skin types and
seasons

||
] |8

LAKME
ARSOLATE

- —

'ﬁ SERUM + DAY CREME

ABSOLUTE

-

~ SERUM + NIGHT CREME

1l

LAKME
ABSOLUTE

Remove long-wear make-up
and impurities with Facial
Foam

For a mattified skin use
Serum with Day Creme

To repair and nourish skin
overnight use Serum with
Night Créme
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Hero Images



Hero Images

@ ENERGY DRINK

NUTRITION DRINK %
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Interactive / CTA Banners



E comm Banners

LAKME

UP 70 20% OFF

SHOP NOW >
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E comm Banners
- ‘\_\\ \

¢’
D

Wake Up & Make Up
Up to 25% off

LAKME

REINVENT
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E comm Banners
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Brand Story



Brand Story

LAKME PREP UP FOR VALENTINE'S

Min 25% off SPONSORED
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Brand Story

L TN R

— DECODING GLAMOUR
LAKME 50N 20% o
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Innovative Brand Stores



Brand Store

~
-

ALL FOR YOU

Dark Spots?
DIMINISHED!

UPTO

30%

OFF

Sweat, Spray,
IMPRESS!

UPTO

30%

OFF

OOD LOOKS!

UPTO

30%

OFF

Look
SHARP!

UPTO

30%

: @) ) \ \ Don't take your
| Arve / J WORKOUTS
‘ - e to the party

~ FOR ACTIVE SKIN

Let the face
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Brand Store

g = SA\(GO@DBYE TOFRIZZ & HAIRFALL =
1 s * THIS MONSOON.

@mm

Shampoo It Up Condition It Well

ﬁf TO BAG I‘D TO BAG

Shop By Concern

#lameThatFrizz  p

Q

(g™
NA’
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Brand Store
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Oil Your Mane Shampoo [t Up  Pamper The Tress

file:///Z:/Digital/DATA%202017/E-Commerce/Brand%20store/Monsoon dove HTML/Index.html
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Brand Store

BEAUTY WITH

Lakmé brings to you the new Absolute
Argan Oil Collection inspired by the Lakmé
Fashion Week runway. Because beauty is
complete only with care.

Y DT TR

LA i i r s

Qil-in-Créeme Luxe Matte Oil-in-Serum Serum
Lip Color Foundation

EXPLORE EXPLORE EXPLORE EXPLORE
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’_ SOCIAL MEDIA MAR KE T [N (50—

DIGITAL MARKETING SEO | SEM | Social Media | ORM | ANALYTICS | APPS



Social Media Posts

When you see Luvit
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Social Media Posts

Luvit. Luvit;

One Life. Luvlt.

Chocolate

#World€EmojiDay #WorldPopulationDay
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Social Media Posts

2 Luvit

One Life. Luvlit.
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Social Media Posts

Always Much Morel
/.

,/’

INSID
CHERI

AN OCEAN OF CHUNKS

#AlwaysMuchMore
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Social Media Posts

6heri0’

j ﬁUAVA BURST

#ChillWithCherio ®

CheriO

Always Much More!

CherIO VERY BERRY

RASPBERRY, BLUEBERRY
& ELDERBERRY

S
=
X\ ,. =
,
Ny W i ) =%
YN Y 8
4 N
Y
»

Tr;pleizur
HAPPINESS



Virtual Veda 3 For Pernod 7.55.41 PM.mp4

Social Media Posts
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SOCIAL MEDIA CAMPAIGN: #PeopleDuringHoli

A fun engagement activity during the festival of Holi, asking fans to tag different
types of people they come across during Holi.

Luvit. |

One Life. Luvit.

Luvit. Luvit.

o One Life. Luvit. One Life. Luvit.

The Holi | ,, "5%’;;‘ The Scared

: . The Sensitive § The Super
Enthusiast s S

One B Brat
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SOCIAL MEDIA CAMPAIGN: #PeopleDuringHoli

We reached out to 1Lakh + unique users during the activity

Total number of comments 620 5
Increase in Page Likes 5,163 188
Average Post reach 4,96,309 2,061
Average page unique engaged 100,807 61
users
Average total page impressions 8,81,494 1206

Total number of Tags 136 0
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SOCIAL MEDIA CAMPAIGN: #ThingsMomsSay

IDEA

= To run a Facebook contest & a Twitter hashtag trend with #ThingsMomsSay
enocourging people to share the quirky, witty, annoying, sweet
#ThingsMomsSay, thus celebrating Motherhood.
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SOCIAL MEDIA CAMPAIGN: #ThingsMomsSay

We generated buzz with teasers....

smx
iw émi:‘-" ;“ .

' SR %‘:‘;ﬁ?&z ..... o g

TODAY

Mummy
NASA se offer aa gyaal!!
Space mein jaane ke liyee
Kiske sath jaogi?
Kitne males hai or kitne female?

Sbka number dekr jao

& & & &

Luvit.

One Life. Luvlt.

x *

Lokesh Sharma

Mom | got
96% in Finals!!! Yeeee )

Of course!! Can't u
just be happy for once

*

What! Are you sure?

First tell me how much
Guptaji's son scored

Luvit.

One Life. Luvlt.
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SOCIAL MEDIA CAMPAIGN: #ThingsMomsSay

Announced the contest on Facebook along with a Twitter trend

#ThingsMomsSay
Contet .

A

Luvit.

One Life. Luvit.

Luvit Chocolate @LuviiChocolate - May 12 hd

Follow @LuvltChocolate & participate in #ThingsMomsSay #contest. Exciting
Luvit gift hampers up for grabs! Contest starting in 10 mins!

Luvit Chocolate @LuvliChocolate - May 12 i

Tweeps! Gear up for the #ThingsMomsSay #contest. Don't forget to follow
@LuvltChocolate & spread the word! Contest starts in 5 mins_Excited?

- 9 £3 16 ¥ 21 1]

Luvit Chocolate @LuviiChocolate - May 12 e
Tweeps.the time is herel Follow @LuviiChocolate & tweet out
#ThingsMomsSay Exciting Luvlt gift hampers up for grabsl! Let the tweets flow
inl

dn 144 #1 70 w 11

Luvit Chocolate @LuviiChocolate - May 12 W
| would never have talked to my Mother like thatl #ThingsMomsSay
Have a list of things that your mom says? Tweet out & win hampers!

4 56 £3 16 ¥ 17 11
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SOCIAL MEDIA CAMPAIGN: #ThingsMomsSay

We received amazing entries on Twitter

E ‘YouRetweeted

& ‘ou Retweeted
Mahima @\/phahima - May 12

Born To Win @simply_rachu - May 13

Replying to @LuvitChocolate Pq @LuvliChocolate #ThingsMomSays
IMaa : "calls one time* =% le- How do feel to have greatest daughter in the world
W how i 2 W ' [ 2 .
I_:I)o you know how many times | called you? Why can't you pick up the phone Mom- i dont know ask your Grand ma
#ThingsMomsSay
3 1 3 2 v:
B You Retweeted B YouRetweeted

. . . Lolo @laxmimittal3 - May 12
Flying Bird @007Preeti - May 12 i = :
- ° Replying to @LuvitChocolate
h Replying to @LuvitChocolate

#ThingsMomSay fridge me bottle kon Bhar k rkhega. Sab kam IMai hi kru?
MNever underestimate my intelligence and what | know! #ThingshomsSay & Translate from Estonian
£ 1

931

B ‘ou Retweeted

@ Kanak Bhardwaj @kanakbhardwajs1 - May 13 :'.*t Akshika @Akshikakhatri - May 13
Replying to @LuvitChocolate ]

..LL"'i' Replying to @LuvitChocolate
jab Tere bache honge tab pta chalega #ThingsiMomsSay #Contest

Wow team. Thats so sweet. | can see my mom's one of the favourite lines in
& Translate from Estonian Li X 1]

this GIF . ' & #ThingsMomsSay

= A
B YouRetweeted
Smriti Gara @smritigara - May 13 Anisha Choudhary @AnishaChoudhari - May 13
erpl":”lwto_@Lu'"'”ChG:G_la[e i friend Replying to @LuvltChocolate
vle: planning a eurotrip with friends maa . .
Mom - get married firstl “ Thank you team for the amazing contest. #ThingsMomsSay

#thingsmomssay #Luvit

93 1
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SOCIAL MEDIA CAMPAIGN: #ThingsMomsSay

And mind boggling numbers...

Tweets Tweet impressions FProfile visits Mentions Followers

24 1140.0% 32 5K 1329.1% 858 1175.0% o7 11,32 D60 195

--\_lI
i.']-l
{ }

» Increase in no of followers: 96

* Increase in tweet impressions: 889%
* Increase in mentions: 1,325%

« Increase in profile visits: 175%
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SOCIAL MEDIA CAMPAIGN: #ThingsMomsSay

21K Organic impressions, 279 Retweets and 943 Replies

Your Tweets earned 27.6K impressions over this 4 day period
30.0K YOUR TWEETS
During this 4 day period, you earned 6.9K May 13
impressions per day. Retweets 270 Retweets
20.0K SD ?
10.0K
10
May 11 May 12 May 14 )
saturday, May 13, 2017
B Organic Impressions 21,666 E "
Top Tweets  Tweets and replies  Promoted Tweets o Engagements Engagement rate ngagements

----------- Showing 4 days with daily frequency

Engagement rate

5.3%

M 13 Likes
10.3% engagement rate Replies
1.0K

. On average. you earned 98 likes per
day
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OURWORK

LOKI X ASHISH CHANCHLANI

s ashishchanchlani 4

ASHISH

CHAIM.ANI

AL S1L00S

* @DISNEYPLUSHOTSTARPREMIUM
@DISNEYPLUSHOTSTARVIP
W% @OFFICIALLOKI

2 @TWH@%STON
ASWIPE UP
o~ v
5 )

RRUECVIBES EoRNG AT 2 P ToDAYY

q Ashish Chanchlani ©
b Lashchanchiar

| am so thrilled to tell you all
that | have watched the first 2
episodes of LOKI and its F ¥ ¥
4

Some really really shocking
reveals

Holy shit you guys are not ready!
Also | have A BIG SURPRISE for
you all

Stay tuned™ @DisneyplusHSE
#Loki £ #MarvelStudios

#Loki #AshishChanchlani #Marvel
Ashish Chanchlan| Meets Loki | Tom
Hiddleston
25 Lakh view k 2
Pe ] P 4 L
2.9 kh L Share Download O

i Kl Ciubivie SUBSCRIBE

Comments "

& This ones for all our INDIAN MCU FANS %

® We Collaborated With Ashish Chanchlani For The Show Launch Loki On Disney+Hotstar

® TomHiddleston And Ashish’s Live Was Trending On Youtube And Received 2.5 Mn Views



OURWORK

LOKI X MASHUP

310PM B3 371KB/s T B = OB
«  Instagram
@ dipraj_jadhav_edits :

SAZENN:

Qv W

143,690 views - Liked by the_archaic_gentleman
dipraj_jadhav_edits Aapka dil churane #Loki aagaye
hai

View all Z ent
the_archaic_gentleman @n.e.h.ak.amb.le

See Translation

1m1ssAaM O @ @

& Reels

& oyeankit * Follow

When OyeAnkit met Oyeloki & & ... more

Il Mika Singh, Amitosh Nagpal * Oye Lucky

312PM B3

?}) thefatmenmer.- Follow

Aagaya hu ab!t Darr toh nahi rahe na?... more

1"l thefatmemer + Original Audio




OURWORK

LOKI X MEMES

- - repmEOMOD @ 0.9KkB/s T B4 -, (D
76PN A OMHE DD E 0K/ T B = GD ZT7PMAOMEDODE 0.6KB/s T B.a = GD TUPMEODNDDE 2.0kB/s & B = G

§ § 8 « Instagram
8 aksharpathak : & (l € {l
o fakinghumour
e sagarcasm : o indian.tweets

25 Things " @ Ryan W Enslow
To Do After L ki ﬁ Ils ilers Without Context o li V“ h‘ K: But there'
WatChing oki rfae- poilers Without Contex s:hwv Me, literally this week: But there’s

@ Foet S only one episode left and Loki still
Th Lok' Today Loki’s 6th episode has been does not have a villain. Not sure how
e I released also my mom made Loki how much time do we hax{e to wait they will pull that off
Fina'e ki sabzi so now I'm watching and for the next season of #loki & and
eating "Loki” why can't they travel in time, shoot the &
episodes and bring 'em back Loki: Hold my beer
let the credits roll
keapsitting
think
WATCHED IT?
think some more
vhommy S YES | NO Qv W
Qv N Qv W 6,973 likes
13172 likes 5,929 likes fakinghumour Doctor Strange about to have a heart
' Q v 5ee m sagarcasm Binge-watch it to avoid a nexus event of indian.tweets Samjh ni aa rha hindi mein dekhu ya attack afiac watching ek indie #.0id
4 : = o gk 5 i
@3 P Liked by the.monishshah and 29,329 others Z’;::;ﬂ::;fiﬂ;imﬁ;ms F"g"ST i Okf @msneyp]usmmwm Watch all episodes in Hindi & English
» : : a ie onts @disneyplushotstarvip
aksharpathak karein to karein kya #loki Vi Il 84 commen 24 o See Translation



OURWORK

LOKI X TAMIL INFLUENCERS

~ 3

Loki sema super pa

SWIPEUP/

~

See More

‘!' rakshan_vj 42m )?
@disneyplushotstarvip

¥ ‘ el b

#Lokilntamil s LK U
m\\v:\;‘\s‘_m:w \

#sponsored e @!{M\\L -

Rombo excited a irrukane i‘.\,
Loki pakkuradhuku
#LOKIINTAMIL
#sponsored

See More

ey | é

"_LQHI SUPERAA IRUKU MAHHALE!

S @DISNEYPLUSHOTSTARVIP
H#LOKIINTAMIL

=



OURWORK

NICKELODEON

® Our Objective Was To Get Users To Vote For The Kids Choice Awards Across Categories

® We Collaborated With Mom And Kid Influencers To Visit The Voot App And Vote For Their
Favourite Nominees



OURWORK

NYKAA MAN

5 Tips to start your
. _Fatloss Journey - !
: / LA

WHY USE e '-" ‘u"":',",‘

sinchu py ML So iy we = =5 : v < s
7 R © Q ¥ H CONDOMS?? © Q7Y
= © n ©

® Celebrated Wellness Week Wherein Influencers Created Content On Mental & Physical
Fitness, Sexual Awareness, Etc

® Influencers Were Given Hampers Across Products For Which They Created Content
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